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What is Duct Tape Marketing?

ÅDesigned by John Jantsch

ÅSimple, Effective, Systematic

ÅCoaching Process to Teach 
Small Businesses to Market



In the news

ÅForbes favorite for small business 
and marketing

ÅFeatured Intuit, AMEX, HP, AT&T, 
Sage, Dell, Business Week, New 
York Times, Entrepreneur, AdAge

ÅSelected "Best Small Business 
aŀǊƪŜǘƛƴƎ .ƭƻƎά ōȅ ǘƘŜ ǊŜŀŘŜǊǎ ƻŦ 
Marketing Sherpa
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"Clever marketing 
ideas galore and lots 
of contrarian thinking 
on what works and 
what doesn't." 
- Forbes magazine



Discussion

What do you struggle with 
when it comes to marketing 

your business?
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²Ƙŀǘ L ƘŜŀǊΧ

ÅLŦ ƻƴƭȅ L ŎƻǳƭŘ ƎŜǘ ƛƴ ŦǊƻƴǘ ƻŦ ƳƻǊŜ ǇǊƻǎǇŜŎǘǎΧ

Å²ŜΩǊŜ ŀ ōŜǎǘ-kept secret.

ÅWe used to get good leads from Microsoft

ÅIf my sales guys would just do more cold calling, 
ǿŜΩŘ ƘŀǾŜ ƳƻǊŜ ǎŀƭŜǎΦ

ÅMarketing is too expensive.

ÅThe economy sucks.

ÅJust get me some leads!

ÅLΩƳ Ƨǳǎǘ ƴƻǘ ǎǳǊŜ ǿƘŀǘ ǘƻ ŘƻΧ
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²ƘŀǘΩǎ ǘƘŜ ǇǊƻōƭŜƳΚ

ÅLack of focus

ÅLack of sustained effort

ÅMarketing is under-funded

ÅLittle understanding of marketing best 
practices

ÅCŀƭƭ ǇǊŜȅ ǘƻ άǘƘŜ ƛŘŜŀέ ƻŦ ǘƘŜ ǿŜŜƪ

ÅA feeling that being good enough is enough.
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Which looks easier?
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The Secret is in the System

ÅPlenty of marketing vendors who can do the 
marketing execution work.

ÅΧōǳǘ ǘŀŎǘƛŎǎ ǿƛǘƘƻǳǘ ǎǘǊŀǘŜƎȅ ƻŦǘŜƴ ŘƻƴΩǘ ǿƻǊƪ

ÅOur system helps you understand WHAT to do, 
and show you HOW to do it.

ÅYour marketing system needs to be customer 
focused
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Differentiate OR Compete on Price
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What is Marketing?

Marketing is getting 

someone who has a need 
to

KNOW, LIKE and TRUST you.
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The 7 Steps to Success



1. Focus on the Ideal Client



1. Ideal Client

ÅGo beyond the SIC code.

ÅGo beyond the title.

ÅCan you identify any triggers?

ÅCan you identify any behaviors?

ÅCan you identify any attitudes?

ÅWhere are they hanging out?



1. Ideal Client

www.marketaccelerators.com



2. Differentiate to Dominate


